"NAMILTON:S COOKIE COIN KIDDIES SHOWS" 


This particular promotion has been successfully used two seasons at 

the Royal theatre, Truro, N.S., by Gerry Tipper, with the latest being 

the better version of the twoeesess 

The "Cookie Coin Kiddies Promotion" was a three-way tie-up with the 

Hamilton Biscuit Company of Pictou, N.S., Radio Station CKCL and the 

Royal theatre, both in Truro. 

For 30 consecutive weeks, the Hamilton Biscuit Company broadcasts a 

15 minute radio program from the stage of the Royal theatre, from 2:15 p.m. 
to 2:30 p.m. The doors open at 1:15 p.m. and each child entering the 
theatre to each Hamilton show receives two "Cookie Coins." The Hamilton 
Cookie clock located in the lobby will ring at least three times during 

the hour, which entitles any child in the 1c by at that time to an additonal 
25 "Cookie Coins." 

"Cookie Coins” are also given out by the Cookie Man, who is dressed up in 

a@ clown's suit, and makes an appearance on the streets of Truro prior to 

the show, and any child he approaches, who has a wrapper from any Hamilton's 
products on him, receives either a pen and pencil set o:- 20 "Cookie Coins." 
Now all the child has to do to become eligible for the ten prizes given 

away each week from the stage of the theatre is to mail or deliver in person, 
either to the radio station or to the theatre, a wrapper from Hamilton Products 
with his or her name and address, and state where Hamilton products are made. 
The entry box is located in the lobby at all times and kept under lock and 
key. All mail from the radio stetion is delivered to the theatre just prior 
to broadcast time, and placed in the draw box for that week. Five boys' 

and five girls' names are drawn each week and the child does not have to be 
at the theatre to win his prize but if he is there he receives ten more 


"Cookie Coins” in addition to the prize. 
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Also, of the ten names drawn, the first five receive a new Silver Dollar 


and the last five each receive a double pass to the next Hamilton show. 
The idea of the "Cookie Coin" gimmick is that it gives all of the kiddies 
something to shoot for right to the end. They actually keep coming every 
Saturday and at the conclusion of the series the boys or girls with the’ 


most "Cookie Coins" are entitled to the following prizes. 


FIRST PRIZE - KODAK MOVIE CAMERA AND PROJECTOR 
SECOND PRIZE ~ TRANSISTOR RADIO 

THIRD PRIZE - 4 SPEED RECORD PLAYER 

FOURTH PRIZE ~ ELECTRIC HOCKEY GAME 


The entire series was handled by both Gerry Tipper and the radio station 
Production Manager, who was both the announcer at each broadcast, as well 

as being the Cookie Man in the clown suit. 

Hamilton's have spent over $2,000.00 on this particular promotion, paying 
for all prizes, broadcast time, even to the cost of the "Cookie Coins", 

and all Sait announcements during the week plugging the show. 

Total prizes given away by Hamilton's in the theatre are - 10 weekly for 

30 shows (300 total) plus the four big prizes at the conclusion of the series. 
Hamilton's are very happy with the promotion, as production is having 
difficulty keeping up with the demand for their products in the area. 

The results were as follows -- 30 consecutive Saturday matinees, had a total 
gross of $4,348.00, making an average of $145.00 per show. The theatre 
grossed $2,100.00 in the Candy Ber, an average of $70.00 per matinee. 

The promotion costs for the theatre were 78 Silver Dollars, plus 88 double 


passes, and the newspaper advertising, which they would normally have had. 


